Mom? Pop? IsThat You?

A Brief Analysis of the Maturing
Charter School Market

The Rockefeller Institute of Government -- 6.10.09
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Some Possible Causes

accountability pressure.
v, Mersion 3.0 schools get to learn from version
2.0, who go to learn from version 1.0.

v, Markets matured:
AData to rationalize markets
ACapital markets
AReputation markets
ASupply markets



50 Are CMOs “Stronger™?
7. They do appear to have stronger results (Effect

5-8x%).

wBut é

AHard to define

ACorrel ation is not calufl
becoie @ M@e . T hat as [ dat | 0N

(Adam Smith: Combination is the natural
order of things.)



Where’s the Value?

( Al lem,oadt jusi CMOS)
v, How do CMQOs add value?



