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2004 Charter School ELA 4 Performance vs Home Districts
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¾Schools get wiser, quicker under increased 

accountability pressure.

¾Version 3.0 schools get to learn from version 

2.0, who go to learn from version 1.0.

¾Markets matured:

ÅData to rationalize markets

ÅCapital markets

ÅReputation markets

ÅSupply markets



¾They do appear to have stronger results (Effect 

5-8x).

¾Buté

ÅHard to define

ÅCorrelation is not causeé Mom and Pops 

become CMOs. Thatõs rational capital at work. 

(Adam Smith: Combination is the natural 

order of things.)



¾How are the top version 2.0 schools smarter? 

(All of ôem, not just CMOs)

¾How do CMOs add value?


